
Contact Method – October 2022 

Value Count % 

No Data 289 50.2% 

text 32 5.6% 

telephone 18 3.1% 

email 227 39.4% 

in person 1 0.2% 

postal mail 8 1.4% 

social media 1 0.2% 

 


	Contact Method – October 2022

